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SALUTE! WE ARE

A PROFESSIONAL

TEAM WITH YEARS

OF EXPERIENCE IN
BRAND COMMUNICATION
AND CREATIVE SUPPORT

SALUTE! IS A TEAM OF PROFESSIONALS IN VISUAL

AND VERBAL COMMUNICATION: MARKET ANALYTICS,

STRATEGIC PLANNERS, ARTISTS, DESIGNERS,
MULTI-LANGUAGE COPYWRITERS...

WE HAVE A TIME-PROVEN KNOWLEDGE HOW TO
CREATE EFFECTIVE WORKING GROUP FOR ANY
PROJECT. WE KNOW WHAT MEANS “IN THE BRIEF”
AND “YESTERDAY” IN THE SPECIFIC LANGUAGE OF
BRAND COMMUNICATION.

OUR WORK IS ALWAYS UP TO DATE AN WITHIN THE
TIMING. IT HELPS US TO BUILD LONG TERM
RELATIONSHIP WITH OUR CLIENTS AND PARTNERS.

INTERNATIONAL
INVESTMENT
BANK

IBEC

INTERNATIONAL BANK
FOR ECONOMIC CO-OPERATION
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2017

THIS REPORT WAS A STARTING POINT OF THE CONTINUES COOPERATION OF THE
ANNUAL REPORT SALUTE! TEAM AND INTERNATIONL INVESTMENT BANK (THE |IB). THE MAIN PROJECT

FOR THE INTERNATIONAL GOAL WAS TO FIND A SOLUTION HOW TO USE IMAGES OF THE NATURE AND GIVE THEM
INVESTMENT BANK A FINANGIAL MEANING.




2017 WE CAME UP WITH AN IDEA TO USE A COMBINATION OF B&W STOCK-PHOTOGRAPHY AND
ANNUAL REPORT AUTHENTIC COMMERCIAL ILLUSTRATIONS. IT HELPED US TO CREATE A UNIQUE LOOK OF THE

FOR THE INTERNATIONAL DOCUMENT AND BRING VISUAL SENCE TO EACH PART OF THE REPORT.
INVESTMENT BANK




201 8 THE 2018 ANNUAL REPORT OF THE |IB WAS PRESENTED DURING AN INTERNATIONAL

ANNUAL REPORT BUSINESS FORUM IN BUDAPEST, HUNGARY.
FOR THE INTERNATIONAL
INVESTMENT BANK

PARTNERSHIPS
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201 8 FOR THIS PROJECT SALUTE! TEAM SUGGESTED TO USE COMMERCIAL /

ANNUAL REPORT ILLUSTRATION IN “PAPER CUT” STYLE.
FOR THE INTERNATIONAL
INVESTMENT BANK
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Long-lerm
Borrowings

« [IB updated and strengthened its AML/CFT policy and
internal procedures. The AML/CFT questionnaires
were amended to obtain comprehensive information
on the Bank’s clients, their owners/shareholders and
ultimate beneficial owners.

- Methodology on conducting Country Compliance
Risk Assessment and calculating Compliance Risk
Level Score was developed and implemented in the
decision-making process to gain a better understand-
ing of the risks inherent to high-risk jurisdictions
where the Bank is not yet represented.

+1IB updated its Code of Conduct which encapsulated
guiding principles of the employees’ ethical conduct
and clarified the ways to respond to the Code of
Conduct violations.




2018

ANNUAL REPORT

FOR THE INTERNATIONAL
INVESTMENT BANK

THIS SOLUTION HELPED US TO TRANSLATE BORING FINANCIAL LANGUAGE INTO THE
CLEAR AND APPEALING LANGUAGE OF IMAGES AND ILLUSTRATIONS AND IT BECAME

A PART OF CORPORATE IDENTITY OF THE IIB.

Guarantees

576,2

IRU

Trade related loans

Loans to Fls

Loans to non-finandal institutions

Product diversification of loan and documentary portfolio (EUR min)

Financial services

Power generation and transmission
Rentandleasing

Communications

Production of refined oil products
Wholesale

Retail

Poduction of beverages
and food products

Mining

Real estate

Oil and gas production
Pharmaceuticals production
Agriculture

Land transportation

Postal activity

* Incl. for projects
in 3rd countries in favor
member-states

. Bulgaria
. Russia 194
. Slovakia 453
Romania
Czech Republic

-Omgfs

Hungary

Mongolia
. Vietnam
. Cuba

Net loan portfolio by country (EUR min)
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POSTERS BASED OF THE ILLUSTRATIONS FOR THE ANNUAL REPORT SALUTE!

FOR THE INTERIOR TEAM CREATED POSTERS FOR EVERY LINE OF THE IIB ACTIVITY.
DECORATION IN

THE IIB HEADQUARTER

IN BUDAPEST
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NEW YEAR VISUAL STYLE PRESENTED BY THE SALUTE! TEAM AND APPROVED BY
GREETING CARD

THE |IB MARKETING TEAM, ALLOWS US TO CREATE TRULY UNIQUE
FORIIB COMMUNICATION MATERIALS.
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201 9 IN 2019 THE |IB MARKETING TEAM MADE A DECISION TO PUBLISH ANNUAL
ANNUAL REPORT REPORT ONLY IN DIGITAL FORMAT. SALUTE! FROM THE CREATIVE POINT OF VIEW,

FOR THE INTERNATIONAL THIS PROJECT WAS A NEXT LEVEL OF THE PREVIOUS REPORT.
INVESTMENT BANK

| International Investment Bank X -+

& @ iib.int

The Group’s balance sheet increased by EUR 98,3 min » the Bank managed to exceed significantly the interest
™ (or 99%) and reached EUR 1 194,4 mIn in 2018, liabilities income from loans by EUR 11,0 min (EUR 37,6 min in

increased by EUR 118 min (up to EUR 818,4 mIn) com- 2018 compared to EUR 26,7 min in 2017) due to the

pared to the beginning of the year. The Group’s equity growth of the loan portfolio;

decreased by EUR 19,6 mIn (or 4,9%) and amounted to « actual yield on the securities portfolio, including

EUR 376,0 mIn on December 31, 2018 due to implemen- income from the sales of securities, amounted to 4,1%

tation of IFRS 9. (compared to 6,6% in 2017) due to the growth of

The Group's net interest bearing assets increased by investments in high-quality securities with lower yield;

EUR 105 min (or 10,5%) and reached EUR 1 096 min on the total income from the securities transactions

December 31, 2018. amounted to EUR 9,2 min at the end of 2018.

The consolidated net profit for 2018 reached a record

The total value of the Development Portfolio assets
high EUR 5,6 min.

reached EUR 864,8 min or 72,4% of total assets at the
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i



QP =

\/
£

OO

v

2019

ANNUAL REPORT
FOR THE INTERNATIONAL

WORKING ON COMMERCIAL ILLUSTRATIONS FOR THIS PROJECT SALUTE! ARTISTS

INVESTMENT BANK

TECHNICAL ASSISTANCE FUND

About

The main purpose of the Technical Assistance Fund
(TAF) is to finance the provision of advisory services and
technical assistance on the projects financed, or to be
financed by IIB within its mandate. The target countries
include Mongolia, Vietnam and Cuba.

Slovak nationals or firms registered in the Slovak
Republic are eligible to bid for projects supported by
TAF. TAF was established at the initiative of the Ministry
of Finance of the Slovak Republic in 2016.

A significant increase in the Fund operational activity
was registered in 2018.

Initial fund size: EUR 1 245 000

FRC of Mongolia

PaWas w10

Proxenta Cuban Investments, 3.5,

Assaco Central Europe, a.5.

IMAD alectric, s.ra

Avallabile (476 605 EUR)

IB.INT
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SUGGESTED TO WIDEN THE BRAND COLOUR CODE, TO MAKE IMAGES MORE ATTRACTIVE AND
CREATE VISUAL CORRELATION BETWEEN ILLUSTRATIONS, INFOGRAPHICS AND CHARTS.

e i /-

As a part of the continuous efforts aimed at the align-
ment of the risk management system and processes
with the industry’s best practices and standards, a set
of initiatives was carried out:

» fine-tuning of IFRS 9 (in operational mode) contin-
ued: parameters and process calibration, P/L forecast
and volatility management, automation, validation
methodology project (scope for 2019: development
of the validation framework as per the IFRS 9 best
practices);

RISK MANAGEMENT
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Risk
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« Early Warning System: 2nd phase (interaction proce-
dures, selection, and implementation of external
data/news searching tool; establishing the prototype
of consolidated EWS database), increased operational
flexibility and responsiveness (next steps: automation,
industry differentiation, first steps in exploring possi-
bilities of Al and FinTech);

« Capital Adequacy Measurement/Management:
further evolution of Basel CAR calculation methodolo-
gy (testing elements IRB-F approach for credit risk,
implementation of Credit Valuation Adjustment and
Counterparty Credit Risk for derivatives), improving
Project Priority Score technique (automatic calcula-
tion);

N B CLERE

» stress testing techr
the results indicate
external shocks (wi
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confirmed; import:
strengthening of ti

The lIB's success in d
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PACKAGE DESIGN IN 2018 THE [IB HEADQUARTER WAS MOVED TO BUDAPEST, HUNGARY. SINCE THAT TIME IT IS LOCATED

FOR AN EXCLUSIVE IN A HISTORICAL BUILDING IN THE DOWNTOWN OF HUNGARIAN CAPITAL. THIS TRULY REMARKABLE

NEW YEAR GIFT EVENT IS REFLECTED IN THE DRAWING ON THE GIFT PACKAGE, WHERE THE LANCHID PALOTA IS
SURROUNDED WITH OTHER REMARKABLE BUILDINGS AND PLACES OF BUDAPEST.
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GIFT CALENDAR THE SALUTE! TEAM SUGGESTED TO PAINT FOR THIS PROJECT WATERCOLOR IMAGES
FOR THE INTERNATIONAL SHOWING REMARKABLE PLACES OF CAPITAL CITIES OF 9 BANK-PARTICIPANTS COUNTRIES.
|NVESTM ENT BANK THE ORIGINAL IMAGES ARE USED IN THE DECORATION OF THE |IB HEADQUARTER.
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SET OF BRlEF THE OF WATERCOLORS ARE ALSO USED TO CREATE A VIP-GIFT

STAMPS DEDICATED — A SET OF BRIEF STAMPS DEDICATED TO THE 50TH BANK ANNIVERSARY. S
TO THE 50TH BANK
ANNIVERSARY

«
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NAVIGATION IN THE COLLABORATION WITH AN ARCHITECT, WHO HAS DEVELOPED NEW

IN THE OSTANKINO INTERIORS FOR THE PUBLIC SPACES OF THE TV-TOWER, OUR TEAM HAS CREATED
TV-TOWER THE NAVIGATION SYSTEM AND UNIQUE INFOGRAPHICS FOR THE TOWER MUSEUM

AND VIEWPOINTS.

o\




NAVIGATION BOTH THE INTERIOR DISIGN AND THE NAVIGATION ARE USING RESTRAINED COLOUR CODE,

IN TH E OSTAN KI NO THAT CREATES CALM AND VISUALLY ATTRACTIVE ATMOSPHERE.
TV-TOWER

Jlugpm No2

IodeecHoll Haknelika
Hoouzamop N2I Ha cmexno
|

JKeHckuli Mycckoli
337-7  myanem 337-6 myanem 337-5

1700

Mepgua-My3eu
Media museum

IndT /
Elevator S

Boixop,
Exit

CyBeHUpHI [ Souvenirs




11

OBJECTS, BUT AT THE SAME TIME IT STAYS VISUALLY NOTICEABLE, MAKING THE PLACE

APPROVED DESIGN SOLUTION ATTRACTS THE MAIN ATTENTION TO THE MUSEUM
CLEAR AND USER-FRENDLY.

IN THE OSTANKINO
TOWER

NAVIGATION

TV-




PACKAGING DESIGN THIS PROJECT TOOK A LOT OF ATTENTION FROM THE SALUTE! TEAM. AFTER CREATING

FOR THE EAPTEKA A DESIGN CONCEPT, OUR DESIGNERS DEVELOPED A WHOLE RANGE OF PACKAGING
PHARM ACY FOR DIFFERENT TYPES OF DIETARY SUPPLEMENTS AND SKU'’S.
—
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PACKAGING DESIGN IN ORDER TO EMPHASIZE THE SCOPE OF APPLICATION OF EACH DRUG, A SERIES OF SPECIAL SIGNS
FOR THE EAPTEKA WAS DEVELOPED THAT CLEARLY DEMONSTRATE THE ORGANS ON WHICH THE BENEFICIAL EFFECT IS
PHARMACY SHOWN, OR THE MAIN ELEMENT CONTAINED IN THE PILLS.




WHILE THE PRODUCTION OF THE PACKAGING WAS DONE IN SEVERAL PRINTHOUSES, THE SALUTE!

PACKAGING DESIGN
FOR THE EAPTEKA

PHARMACY

TEAM HAS DONE A PRODUCTION SUPPORT AND QUALITY CHECK, MAKING SURE ALL THE EDITIONS

ARE DONE ACCORNGLY TO THE GUIDE LINES AND QUALITY STANDARDS.
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PACKAGING DESIGN CREATION OF A PRIVATE BRAND NEEDS A LOT OF KNOWLEDGE BOTH IN MARKETING
FOR THE ERKAPHARM AND DESIGN. THIS SEGMENT HAS A PLENTY OF WISHES AND TONS OF RESTRICTIONS.

PHARMACY

ZENIT ZENIT
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PACKAGING DESIGN BEFORE A PRIVATE BRAND APPEARS ON A SHELF, IT TAKES TIME TO GET AN

FOR THE ERKAPHARM APPROVAL OF ‘EVERY POINT AND DOT’. THE SALUTE! TEAM HAS A SERIOUS

PHARMACY EXPERIENCE IN PACKAGING DESIGN TO MAKE THE WORKING PROCESS TIME
SAVING FROM THE VERY BEGINNING.

3YBHASA MACTA
E OTBE/IVBAIOLLAS
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SET OF POSM SALUTE! DESIGNERS KNOW HOW TO WORK WITH BRANDBOOKS AND GUIDE LINES.
FOR DENTSPLY WE KEEP IN MIND BRAND CHARACTER WHILE SEARCHING STOCK-IMAGES, WE GENTLY
SIRONA FOLLOW THE RULES OF LAYOUTING, WE DO A LOT OF OTHER SMALL THINGS TO MAKE

A BRAND LOOK CONSISTENCY.

Astra Tech Implant System®

DOYHKLMOHASIbHOCTb, |
KpacoTa U 61Monorvs Dentsply Sirona!
B ngeasibHOM rapMoHUU

Astra Tech Implant System?®
HenpepblBHadA 3BC

18 CEHTABPA NMPOIrPAMMA

Astra Tech Implant System BioManagement Complex®

09.00 - 09.45 Co6op rocren, pe
09.45 - 10.00 OTKPbLITUE KOHIP!

XUPYPIng

10.00 - 11.00 Mpodeccop, yenoc
MMINAHTONOr, Napoa
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umMnnaxraros ¢ 1990

HOPTOH Maxillofacial Implant

Mawnkn
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11.30 - 12.00 . [OKTOP MeauuUMHCK
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Dentsply Sirona Implants 2019

12.00 - 12.30 Xupypr-CToMaTonor,
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CORPORATE SALUTE! TEAM WORKS WITH ONE OF THE BIGGEST INSULATION PRODUCERS IN
LEAFLET FOR THE EASTERN EUROPE MORE TEN YEARS. CREATION AND PRODUCTION OF THIS LEAFLET
ROLS ISOMAR KET GIVES US A LOT OF EXPERIENCE AND HUGE OPPORTUNITY TO CREATE LONG TERM

COMPANY RELATIONSHIP WITH THE CLIENT.




POSTERS FOR
ENERGOFLEX® -
THE LOCOMOTIVE
BRAND OF

ROLS ISOMARKET
INSULATION.
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Tpybkn Energoflex® Super SK aBnawTcA pasHOBMAHOCTbIO TPyOOK
Energoflex® Super 1 0TAMYAIOTCA HanUuMeM NPOAOABHOTO paspesa, Ha obe
CTOPOHbI KOTOPOTO NPeABaPUTENBHO HAHECEH KNeeBO| CI0W. 3TO No3sonaert
3HAYNTENbHO YNPOCTUTL W YCKOPWTL YCTAHOBKY TenioM30NALMOHHBIX
KOHCTPYKLWMIA, a TakKe CHU3UTbL pacxof Knest. [IprMeHeHne CamoKnesLmxcs
TPY6OK faeT BO3MOXHOCTb flaxe HenpodeccuoHanbHbIM U30NMPOBUIMKaM
BbINONHUTL aKKYPaTHbIN U KaYeCTBEHHDIN MOHTaX.

ROLS
ISOMARKET

KOMMJIEKCHDIE
PELLEHUA
B TEMIOU30ALMN

) Bsuper
" energoflex®

NOW DAYS ENERGOFLEX® IS A MARKET LEADER AND BENCHMARK FOR QUALITY,
BUT IT TOOK YEARS OF OUR CREATIVITY AND KEEPING OF BRAND CONSISTENCY

TO MAKE IT HAPPEN.

7 ') RoOLS
(\_  ISOMARKET

JQOEKTUBHOCTD
HA MEPBOM
M/IAHE

194 py6./m’
TENNOU3ONALUUA
Energoflex® Black Star Duct

441 py6./w’
TENNou3onAuma F

Energoflex” Black Star Duct AL /

& -
' ) * black star -
energoflex® TeHgeHUMN B NPOEKTUPOBAHUM U AU3aNHE CUCTEeM BEeHTUIALMK

AVIKTYIOT HOBble TPeOOBaHWMA K TEennon3oNAUUOHHLIM MaTepuanam.
Komnanua ROLS ISOMARKET npeanaraet poccMnckomy pobiHKY NPOAYyKT,
3pOEKTMBHOCTD KOTOPOro MPEeBOCXOAUT BCE CYWEeCTBYIOLME aHANoru.
Energoflex® Black Star Duct u3rotoBneH no nepenoBoun TEXHONOTW,
KOTOpas MNO3BONSET JOOWUTLCA  BLICOKMX TEXHUYECKUX noKasatenen
6e3 npymeHeHuA GOoNbIv, 4TO NOMOFaeT CHU3UTH CTOUMOCTb MaTepuana
6onee uem B ABa pasa.

ROLS ISOMARKET #8n88TCA NIMACPOM PHIHKE TEXHUHECKOW TENNOM30NALUN 13 BCREHEHHOTD NOMNaTWNeHa, KoMnanui Npeanaraet nofHbil accopTUMERT TENNoM3o-
NALWORHBIX MATEPUAN0E BNR CUCTEM BEHTUNAUWM, KOHAWIMOHMPOBAHWA, OTONAEHWA W BoAOCHAbXEHUA, TennousonsLnolHbie Matepiantt Energoflex®obnagaiot
BLICOKVMK TEMNOPUINMECKMMIA 1 IKCTUYATALMOHHBIMW CBOMCTBaMY, ODECNEYNBIIOLINMIA HAEKHOE 1 BHICOKOTEXHONOMMYHOE PEIEHWE NPOBAEMBY TENNDBIN
WIONALMM NO omUManbHow Uene. Monyunts nonHyio wHGopMaumio o npogykumy komnanuv ROLS ISOMARKET moxHo Ha cante www.rols-isomarket.ru

0 ROLS
\_  ISOMARKET

KOMIMNEKCHbIE
PELLEHUA
B TENNON30NALKUN
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WY NBT PadCmeETy

SAMHMMNANS MBI (DACH NGRS S0t TREMA MOET i e

TOANMEDHOE NONPNTHE TeMasT

MaTe N Gonee

e 8 1.5 paia npovnee

‘ * black star COBEpWEHHLIE TEXHONOTUM 1 UHHORALIMOHE 021%0
energoﬂex '™ cpenats TpyGxu Energoflex™ Black Star Split MaKCHVANLHO JaLUMILIEH-
HBIMI OT MEXAHIWECKIAX M aTMOCHEPHLIX BOALRCTBIM, yNeTpaduioneTo-
BOTO M3MYWEHWA. ITO CTANO BOZMOMHLIM GNarogapa Hanwein CTORKoro
K ynsTpaduonsTy NpOMHOrO NOAMMEPHOTD NOoXpMTWA. Marepuwan
cneuMansHo paspaboTad AnA WM3oAALMKM MeaHuix TpySonpoeogos
CACTEM KOHONUWOHWPOBAHWA, NPONOMEHHLIX HA OTKPLTOM BO3AYXS.

ROLS SSOMARXLEY qummeton manepion pessd TERINUECKTOR TONPCEanmiiam o) DI KeNorD. Domwamness Konmiamt npeanaans nomesd = oo usonT
TENNOMEDTITRINOAB X M7

00 AN CISCTOM BOMTHASIMM, ROWMIIR0HIDOREGIT OTONNEMHI 1 BOACORBURE . TernnoumousiLss s Maropmnans Energofiex ™
COMARAOT HHCORWH TONNOCHIHUDIRRWIC 32 JNIIT AT M CHCHCTRAWL. ODOCHOGHDBARUINEN M0N0 # DNCONDTOXIETOrRNMOS Heliosine NpocneMis
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VISUAL TO ATTRACT CONSUMERS ATTENTION TO THE FACT THAT

IDENTITY FOR ROLS ISOMARKET INSULATION IS A HIGHEST QUALITY
ROLS ISOMARKET PRODUCT, SALUTE! CREATIVES TOOK INSPIRATION IN
QUALITY CONSTRUCTIVISM AND BAUHAUS STYLE. AS A RESULT OF AN
SERTIFICATION ADVERTISING CAMPAIGN THE PERCEPTION OF ENERGOFLEX®

WAS BROUGHT TO A TOTALLY NEW LEVEL.

A TEMNNOU30NALN @) 2020/1
KATANOT
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(A\\) ROLS ISOMARKET | 7en. (495) 363-68-64, 787-60-62, 988-48-15
( W aKcnepr thakc: (495) 787-60-62
\ Neavsomion e-mail: info@rols-isomarket.ru
www rals isomarket ru
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TECHNICAL

INSULATION CATALOGUE
INFORMATION STANDS
AND PRODUCT LEAFLETS

ONE OF THE MOST EFFECTIVE COMMUNICATION CHANNELS ON THE INSULATION MARKET IS
A PARTICIPATION IN AN ANNUAL PROFESSIONAL EXHIBITION. YEAR BY YEAR SALUTE! TEAM
CREATES FOR ROLS ISOMARKET A RANGE OF COMMUNICATION MATERIALS FROM PRODUCT
LEAFLETS TO CORNER DESIGN AND VISUAL ART.
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Paame il
AnAyaobCcTBa yKABAKMUS &
rpelowmnxSneMeHToB o
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3awmuiaer ponbry

‘OT arpeccvBHoOro
‘BO3IAGACTBUA CTAXKKN

o Moomn‘um_eaan donbra TonymHon 30 MKM
PaBHOMEpHO pacnpegenser Tenno

FREIOLX INEMEHTOB 110 BCeA MIOBEPXHOCTH

Energofloor® Compact

Jlyywiee peweHve ana TENIOU30NALUN
NONOB C NOAOIPEBOM B XKUMbIX
NOMELLEHUAX MHOTOITaXKHbIX 3AAHNIA.

Energofloor® Pipelock Solo

HapexHoe coeguHeHne NAnT «B8 3aMOoK»
nNo3BONAET CO3AaTb €AUHbIN CNOW,
KOTOPbI MOXeET BbiTb YIOXKEH Ha niobon
TeNNOU3ONALMOHHDIA MaTepuan.
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Energofloor® Tacker

[oToBaA K NPUMEHeHNIo cucTema
TENNOU30NAUMYK ANA «TENNOTO Nosan».
PazpabotaHa cneynanbHO ANs TEXHONOMN
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Energofloor® Pipelock

[oToBan K NPpUMEHeHNIo cncTtema
TENIOU30NAUNKU ANA «TENNOTO nona»
C BbICOKUM TEPMUYECKUM CONPOTUBNEHNEM.
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BRAND LOGOTYPE THE NEW INSULATION MATERIAL ENERGOMAX® COMBINES BEST OF TWO WORLDS: FOAMED
AND COMMUNICATION POLYETHYLENE AND FOAMED RUBBER. THE MAIN IDEA OF THE COMMUNICATION CAMPAIGN WAS
CAMPAIGN FOR AN TO PROMOTE NEW MATERIAL AS A MODERN, LONGLASTING AND ECO-FRIENDLY SOLUTION TO BE

INNOVATIVE INSU LATION USED IN INDUSTRIAL AND COMMERCIAL SEGMENT.
MATERIAL ENERGOMAX®




LANDING PAGE
AND PROMO SITE
FOR ENERGOMAX®
INSULATION

%2 Energomax

@ energomax.pro

S

A
vy

ENERGOMAX® COMMUNICATION CAMPAIGN IS A B2B PROJECT, BUILD ON CLEAR

DEMONSTRATION OF THE MAIN BRAND BENEFITS.

ENERGOMAX®  tomemesuomcrms s combs

MATEPUAT
ANA TEXHUYECKOM
TEMJIOU30AALUU

v ENERGO
v

NERGO .PRO
Nocmotpers Ha (108 Youlube

MJIACTUYHbBIA

OrHocuTensHoe yanuienune Energomax® B 4 pasa sbiwe,
YeM y TeNNOU30NALUNM U3 BCNEHEHHOro Kay4dyka. Mpun
3TOM HOBbIA MaTtepuan CoOXpaHseT 3aKpbITyIO A4eucCTyio
CTPYKTYPY ¥ AEMOHCTPUPYET NPEeBOCXOAHbIE NOKa3aTenu:
HU3KYIO TeNNONPOBOAHOCTL U HU3KOE BOAONOITIOWEHME.

MacBook Air
o —

v
@ o0« 0@

S1G
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MOPO30CTOUKUN

Monwnonedmtossin nnactomep (POP) He noasepxkeH
PaspPyWNTeNEHOMY BO3ASHCTBMIO HUSKMX TEMNepaTyp,
noatomy Energomax® coxpaHfer rubKoCcTs aaxe npu
MuHyc 80° C, B TO BPeMA Kak TeNNoN30NALMOHHbIE
n30ens U3 BCNeHeHHOoro Kaydyka nocne oxnaxgeHns

(== ’
[o munyc 20° C cTaMoBATCA XPYNKMMI U PazpyLLaioTcH B 8 C

AaXe NPU HE3HAYNTENBHOM MeXaHNYeCKOM \HE TPECKAETC”

80318MCTBNN,

A

J10JIrOBEYHbI

w

McnonezoBanmre nonvonedunosoro nnacromepa (POP),
MMEILLETD 0COOLIN MONEKYNSPHLIN COCTaB, NO3BONUNO
YBENUUUTD CPOK CNYyXBbl TENNONIONAUNOHHOTO
marepuana [o 43,8 nert. Mo atomy nokazarenio
Energomax® no4tn 8 3 pasa npesacxoaurt
TENNOU30NAUMIO U3 BCNEHEHHOTO KayuyKa.,

200a

3 CBAPKA
TEXHOJIOTU4YHbIN LIBOB

B otnuume o1 TennomMsonaunm 13 BCNeHEHHOro Kayuyka,
Energomax® MOXHO HE TONbKO CKNEenBaTh, HO K
cBapuveaTte Npu NoMoLly# annaparta ana ceapxku
NONUNPONUNEHOBLIX TPYS. 3TO NO3BONAET GLICTPO U
KauecTBEeHHO BbilNONHATE MOHTaX TeNNON30NSUMNOHHDBIX
KOHCTPYKUMIA NIOBOA CNOXHOCTH, @ TAKXE IKOHOMUTL Ha
Knee n Tpyao3sarparax,




PRODUCT VIDEO THE MAIN COMMUNICATION CHANNEL FOR ENEROGAX® PROMOTION BECAME THE INTERNET.

FOR ENERGOMAX® SALUTE! TEAM CREATED AND PRODUCED A SERIES OF DEMO-VIDEO, EXPLAINING MAIN 0eS !N /
INSULATION ADVANTAGES OF THE NEW BRAND. ’
\O%CO
ENERGOMAX.PRO SoLuT



https://energomax.pro/

PACKAGING FOR SALUTE! TEAM CREATED A DESIGN FOR THE WHOLE LINE OF INSULATION MATERIALS
THE NEW INSULATION UNDER ENERGOMAX® BRAND. THE WORK IS DONE IN ACCORDANCE WITH BRAND
MATERIAL CODE AND STANDARDS.

ENERGOMAX®




VISUAL STYLE

FOR ROLS ISOMARKET
QUALITY CHECK
LABORATORY

I 1 41 1 4 NAGOPATOPWA
TENAOWU3OARUMOHHLIX

MCTIBITATENBHARA R Rara: Tecr:

MATEPHANCE

Thermal conductivity according to DIN EN ISO 8497

Test report No: G.2-186a/16

Applicant: ROLS ISOMARKET, 127015 Moscow, Russische Foderation
Material: Energofiex Super
Labeling = 0 e
(a8 grven by grocucer)
Material dentficaton: Tubes made of polyethylene foam with a ciosed cellular structure
(as Qwom)
Nominal dimensions: Internal diameter: 22 mm insulation thickness: 20 mm Length. —— mm
Nominal density: e KQ/m?
Sampling: Sent by applicant.
Goods Receipt: No. 2485
Test equipment: Test pipe with calculated end caps according 10 DIN EN ISO 8497 Diameter 24 mm, horizontal,
Length 2000 mm
Preparation: Expermantal data according to EN 13467 :
Internal diameter: - mm Insulation thickness: ««. mm Length. < mm
Density; - kgim®
Ingtallation Internal giameter: 24.2 mm Insulation thickness: 20 mm Length: 2300 mm
10 DIN 4140 Density: *) 26.9 kgm® Mass: 0.173kg
Remarks: Tmmmonnmmwnmmmmmluzdodv«y.
Cell content before measurement was 97 vol.- % ar.
Experimental data: e
Temperature Average Temperature-
of the temperature of difference of
Test Heat flow rate Warm Side Coid Side  the specimen the specimen Thermal conductivity
No w c C ‘c K Wim-K)
1 10.7 12 116 0.2 28 0.0366
2 107 318 105 22 213 0.0389
3 10.7 sS4 38 440 23 00411
4 TN = ks = e =1
5 S = Rlasr L ke T ——
Uncertainty; < 3% Thermal conductivity Is calculated for temperature differences on the specimen.

Propertes of the material after conductivity-measurement up 10 54.1 *C warm side: (Values at end of the test)

Density: *) 26.9kgm?® Mass: 0.173%g Change in mass: 0.0 %
*) The gven values of me density refer 1o Me ingulason of he on T st pipe without 1acings.
Results:
S el B @ | W Wl o] s | E
e ™ 0037 0038 0039 0040 0.041
These thermal conductvity

refer to the material in a dry state instaled as pipe Insulation and are related to the mean
VDI-2055).

temperature of the specimen (A s & as specified in the guidelines

Final remarks:

tithru J

|
ATrecTat axxkpeguraumsi. NSPOCCNPOMAIL-00107 | +7 (495} 363-68-64
152025, Spochascsan ofil £ [epecnansis-Janeccxi, ). Mewgencess 1. 2, wopn 395 info@ttlig

QUALITY IS ONE OF THE MAIN PRIORITIES FOR ROLS ISOMAKET. TO CHECK AND PROVE THE
QUALITY OF THEIR MATERIALS ROLS ISOMARKET HAS DEVELOPED A SPECIAL LABORATORY
AND THE SALUTE! TEAM HAS CREATED A BRAND LOGO AND STYLE FOR THIS PROJECT.

~

.oo."._ }

e

Neor

ey,
{2 vam

o7 449%) 353 6685
makoe Ot ry

wwew 1INy

S1G
o€ N

nArmm

AR TATE AN
FABOPATD AR
TENNOMIONIL DO S4tX
HATEPWANOS

www titlru ArTectar asxpepntausne NPPOCC NPOYS IL-00101

152025, Apocnascxan obn, r. Nepecnaans-3anecoxmd, nn. Mesgeneesa 1 2 wopn. 396

MAKEEB
ANADOﬁ Coproolm
30Ty TN SO0 O sl WCNb TATE AN
,',' '?‘ RABOPATOPHR
8y A TENNOMIOARLAOHNELX
A A NPT N & Do N ..‘;4'..' MATEPVANOR

NN s e sme e e e e -
v Measmveans & 1 wope W&

Tae o7 e ML e La o wEy ) ES e

LR - LU

+7 (495) 363-68-64
info@titlru




INVITATIONS THE SALUTE! TEAM CRATED A UNIQUE LOOK NAMING STYLE FOR THE ANNUAL -
SIGN
TO ROLS ISOMARKET CORPORATE EVENT THAT TAKES PLACE IN REMARKABLE PLACES AROUND THE GLOBE. o°

CORPORATE EVENTS
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PACKAGING FOR CoVID-19 RESTRICTIONS FORCE ROLS ISOMARKET AND SALUTE! TEAM
THE NEW YEAR GIFT TO FIND NEW WAYS IN COMMUNICATION WITH THE TARGET AUDIENCE.
FOR ROLS ISOMARKET

DISTRIBUTERS




PAC KAGING FOR CORPORATE EVENTS ARE REPLACED WITH CORPORATE GIFTS AND SALUTE! ARTISTS

THE NEW YEAR GIFT CREATED UNIQUE ILLUSTRATION FOR THEM.
FOR ROLS ISOMARKET
DISTRIBUTERS
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EVERY TASK
HAS A SOLUTION

OQS‘G/V /
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/
ALWAYS ON-LINE: ZIPPER82@GMAIL.COM j oo o0
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